Sociology

Research Methods

Day 2

Objectives:

1. Identify and describe how concepts, variables, and measurements relate to one another.

Bell Work:  Matching

1. ___ Concept

2. ___ Variable

3. ___ Measurement

4. ___ Society

5. ___ Family

6. ___ Economy

7. ___ Price

8. ___ Social Class

a. example of a concept

b. example of a variable

c. process of determining a value in a variable

d. a concept whose value changes from case to case

e. mental construct that represents some part of the world

The Ideal of Objectivity

Assume that ten reporters who work for a magazine in San Diego, California, are collaborating on a story about that city’s best restaurants.  With the magazine picking up the tab, they head out on the town for a week of fine dining.  Later, they get together to compare notes.  Do you think one restaurant would be everyone’s clear favorite?  That hardly seems likely.


In scientific terms, each of the ten probably operationalizes the concept “best restaurant” differently.  For one, it might be a place that serves delicious steaks at reasonable prices; for another, “best” might mean a menu keyed to nutrition and health; to another, stunning décor and attentive service might be the deciding factor.  Like so many other things in life, the best restaurant turns out to be mostly a matter of individual taste.
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